
Terms & Conditions

1. This prize draw is open exclusively to all UK residents, aged 18 and over, who have enrolled with    Foodservice 
Rewards, with the exception of employees of Promotional Partners, Foodservice Rewards, their immediate 
families, agents or anyone else associated with the administration of this promotion.

2. Prize draw images are for demonstration purposes only.

3. There is one prize of 50,000 points being offered to one winner at the end of the promotion.

4. There is no cash alternative.

5. For your chance to win just visitwww.foodservicerewards.co.ukand (if you have not already done so) enrol 
with Foodservice Rewards and then enter codesfrom Typhoo 1100 One Cup Tea Bags onto the site during the 
promotional period.

6. The promotion will run from 01/06/2010 until 31/12/2010.

7. All codes entered up to midnight on 31/12/2010 will be entered into the prize draw and the winner will be 
selected at random from all codes submitted during the promotion across Typhoo 1100 One Cup Tea Bags. If 
you experience any difficulties when enrolling online, please call our helpline on 0800 328 2874.

8. If you do not wish to participate in the draw, please email customerservices@foodservicerewards.co.uk in 
order to remove your entry(s). 

9. The draw will take place on 12/01/2011. 

10. The Promoter's decision is final and binding. No correspondence will be entered into. An independent person 
will draw the winning entries.

11. Only one prize will be awarded to any one participant. 

12. The winner will be notified via email by 16/01/2011. 

13. Any tax liability resulting from this draw is the responsibility of the winners.

14. The winners agree to participate in any reasonable publicity required.
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Foodservice Rewards Typhoo 50,000 Point Competition, 
P.O. Box 3638, 
Newport Pagnell, 
MK16 9ZH 

by 28/02/2011. 

16. All reward imagery used in promotional copy is for demonstration purposes only.  Whilst similar brands of the 
products depicted are available on the Foodservice Rewards reward catalogue, they may be of an alternative 
specification.  

17. Closing date for receipt of all entries is midnight on 31/12/2010


